
User flow and screen image examples

Digital Catalog



Helpful Tips
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• The Digital Catalog is search dependent – you will need to populate at least one of the search boxes before it will deliver results

• The “Brand” search box and product images on the Home Screen will provide the same results list, so you can use either one

• There are multiple search boxes available – but only one of them needs to be populated to generate a results list 

• Ex – Selecting “GTX Full Synthetic” within the “Brand” search box will generate a list of all GTX Full Synthetic skus available (all grades 

and pack sizes)

• Populating multiple search boxes will narrow down search results

• Ex – Selecting GTX Full Synthetic and then “Drum” within the “Pack Size” search box will generate a list of all GTX Full Synthetic 

products available in drums only

• The “Description” search box allows for the entry of free text, but all other search boxes provide a drop down list for selection

• The “Product Specifications” search box has a drop down list, but also allows for free text with “typeahead” functionality

• You can enter a product specification as text and the drop down list will adjust and narrow results based on what you enter 

• You can enter multiple selections in all of the search boxes by selecting multiple entries from the drop down list
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Digital Catalog can be 

accessed via menu 

option on Street View
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Home Screen
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Multi-select filters to refine the list of 

products that you are interested in by: 
• Brand 

• Segment (Passenger car oil, Motorcycle, 

etc.)

• Grade

• Pack Size

• Product Type (Full synthetic, ATF, etc.)

• SKU

• Product Specification

Text Filter to further refine search results.
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Click product(s) to filter results by areas of interest 

(same function as selecting “Brand” from multi-

select filter)
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Once filters are set; 

click “Apply & Search” 

to update the product 

listing
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Search results will 

update based upon 

specified criteria.
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Results can be viewed 

in a grid (depicted here) 

or as tiles
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Tile view of results 

(optimal for mobile 

devices)



11

Click “View” to access 

Product Detail page
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Product Detail page  

provides brand 

message, performance 

claims, specifications 

and images
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Single product PDF 

generation can occur 

from the details page
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Right click on image to 

copy/save (JPEG format)
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Users can navigate 

back to “Search 

Results” without having 

to update or repeat 

search criteria
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Specific products/SKUs 

can be selected for 

inclusion in a PDF 

export from the catalog



17

Once products are selected; 

a PDF export of products of 

interest can be generated
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PDF Images are consistent 

with the “Details” view in the 

catalog application
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